Libraries Show & Tell

Database Promotion from the Inside Out

This presentation will provide tips and tricks for
quickly and thoughtfully evaluating and using any
informational database, with a focus on promoting
databases both internally with frontline staff and
colleagues and externally to patrons and stakeholders.

During the session, groups will brainstorm and discuss
promotional activities for databases at their own
libraries, and afterward, attendees will be equipped
to share their knowledge with others at a variety

of levels—from co-workers to community partners
and everyone in between.
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DATABASE PROMOTION FROM THE INSIDE OUT

AMY COUGHENOUR, STATE LIBRARY OF OREGON
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INTERNAL

PROMOTION!




WHY DOES
INTERNAL PROMOTION

MATTER?




e Knowing about quality information
resources makes us better able to
serve our users.

e Frontline staff communicate directly
with users; they promote and educate.

e Staff buy-in leads to better use and
evaluation of subscription databases.




WHAT DOES
INTERNAL PROMOTION

LOOK LIKE?




TAKE TURNS SHARING INFO ABOUT DATABASTES...

% in staff meetings
% inshort huddles
* by email

% onablog

% science fair style




AN AMUSE BOUCHE, NOT A WHOLE MEAL

One-sentence description o
of the database. Why would you use it? Give

three examples of
questions it could answer.

What's one particularly
cool feature it offers?

How can your patrons or
students access it?




HOW DO YOU MAKE
INTERNAL PROMOTION
HAPPEN?



MAKE YOUR CASE.
ASK FOR HELP.
MAKE A PLAN.






MAKE A CLEAR PLAN AS A GROUP.

How often willyou  Where will you
share share?
information?

How will you be
How much time keeping a record?
will be set aside
for research and

prep?

What is the
commitment for
each person?




HOW ABOUT SOME TIPS
FOR GETTING TO KNOW
A DATABASE QUICKLY?
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Advanced search and/or other search options
Limiters and other tools to modify your search

Terms or subjects, listed
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IN SUMMARY...

Make your case: Work together to: Go over the basics:

x Highlight how it x Make a clear x Help
will benefit your plan. x Advanced search

users. Keep it simple. x  Limiters and

Choose your Keep a record. other tools
words carefully. Geek out! Terms or subjects

And always read the whole screen!

Presentation template by SlidesCarnival


http://www.slidescarnival.com/
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Everyday Promotion vs Promotional Events

*Tends to be built into reference * Awareness and marketing on a
assistance or readers advisory broader level — reaching
as we recommend resources. outward.
'
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Ask for help

eShare the load
*More ideas
*Fresh perspectives

*Invite colleagues who
don’t normally work with
outreach or databases
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Who do we want to
reach?

eCurrent users

*Stakeholders - PR
*Collaborators/Partners ﬁ |
*Potential users ‘ 5 R I

‘;Photo by ﬁ \eider )1
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What are our goals?

Marketing
Strategy

*Set measurable goals
°Where we are

°Where we want to be

Don’t have to be overly
detailed

*Foundation for planning

* Measure for evaluation and
assessment

Randy Fath - Unsplash Randy Fath  Unsplash
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Photo by Jason Rosewell on Unsplash

What are our marketing &
communication plans?

*What are existing systems?

*\What contacts can we
leverage?

*Where are opportunities to
develop new systems?

*New things to try?
*How to communicate?

')_ Mario Purisic -« Unsplash
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How will we know if our
event succeeded?

*Go back to the goals
from the planning stage

*Take and update the
measurements

*Evaluate and assess

~ Photo by Clay Banks on Unsplash
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How will we know if our event succeeded?

Evaluation Assessment

* Designed for documentation * Designed for improvement and
feedback

* Provides guidance for the future

* Provides a level of achievement

* Answers what, how, and how
much questions * Answers why questions

* Tells us where we are e L eads us to where we want to be
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Ask for help

*Ad hoc team
*Variety of library specialties

*Both outreach workgroup
members and non-members

e Additional volunteers for
specific promotional events




Who do we want to reach?

*State employees O REGON.GOV
*Books 24x7 users
Safari topics

*Potential library users boo
*Online and in person

OREILLY®

Safaril



What are our goals?

OREILLY®

eSafari September
°Promote Safari

oAlternative for Books 24x7

Live, instructor-led online | & ﬁ ing path

Take Safari with you—learn C;::f.;;:s i e Xpert-curated learning paths
. . : get you up to speed help you master specific

oShare info w/agencies anere g onyour || e et e, |t masterpecic
PIRRREST IR need te know. & interactive tutorials.

°Giveaways to participants
°oUser registration

°Usage statistics
*Build foundation




What are our marketing & communication plans?

*Newsletter I?JVERS T® mailchimp
*eClips ICLU§ON

*LibGuide
*Training/classes

@WORDPRESS

)

*Diversity Conference i ’ ehAara
. ol o IUUW bt i
*Come to the Watering Hole

in person and online @I state Library of Oregon
qa Py Government Information and Library Services



What are our marketing & communication plans?

*Newslel
*eClips

*LibGuid
*Training
*Diversit
*Come t¢
In person

Safari September Schedule

SEPTEMBER
Monday

Tuesday

Wednesday

Thursday

Friday

3 [Labor Day Holiday] 4 5 Intro to Safari (online) 6 7,
@ 10:00am
> 2 eClips trivia questions; virtual bingo
10 11 Newsletter 12 Diversity Conference 13 Diversity Conference 14
(exhibit table) (exhibit table)
> 2 eClips trivia questions; virtual bingo
17 Come to the Watering |18 Intro to Safari 19 Come to the Watering |20 Intro to Safari 21
Hole 11:30am-1:30pm (State Library, Rm 103) Hole 11:30am-1:30pm (State Library, Rm 103)
Barbara Roberts/DHS @ 11:00am Public Service Bldg @ 2:00pm
Labor & Industries
2 eClips trivia questions; virtual bingo
24 25 26 27 Intro to Safari (online) |28

@ 2:00pm

> 2 eClips trivia questions; virtual bingo




How will we know if our event succeeded?
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Top Agency Affiliations
- . . — - 75 qii
Administrative Services, Department of 5 15
L]
{ P ro I I l Ote S a fa rl Consumer and Business Services, Department of i — 13
Corrections, Department of : i:ia
o ) -2z
* Alternative for Books 24x7 DA = i
- 72
Employment Department - 47{'70 6
° S h 4 . Energy, Oregon Department of '-O'éz: 5
dare IntTo w/agencies . |
Environmental Quality, Department of g Mt 6
. o o Fish and Wildlife, Oregon Department of : 01';]:5 5
o . ) I 7.GC
Health Authority, Oregon = 11
Human Services, Oregon Department of B — 27
L] L]
o U S e r reg I St ra tl O n Judicial Department, Oregon B ',
I 015
Justice, Oregon Department of -‘EZS
L] (] 21
o l ' S a ge St a t I St I C S Land Conservation and Development, Oregon Department of ! CO"‘ 10
Liquor Control Commission, Oregon l.cs(':zi
B-Fa
" y 100
Public Employees Retirement System 3
108
Revenue, Oregon Department of == 3.203;:
KT
Secretary of State _1'34 4
o 077
3 I 7 03
Transportation, Oregon Department of % 30
0 5 10 15 20 25 30 35
m Monthly Average (Jan 16 to Aug 18) Safari September (Sept 18)  ®mMonthly Average (Oct 18 to mid-Apr 19)




iam Se7en Unsplash

Photo by Chang Duong on Unsplash

4

4 TR oI 4

3 -
o 3
e

P il o e e
2 “‘&m'{ g “é,’ \\£§§

;37

¢

&

¢

B Group Brainstorming
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Group Brainstorming & Discussion
Ask for help

*marketing team A'Sk Lor el
frontline staff ‘_r_m \T&{tf“ "‘i"‘“
«UX librarians sgmgamsi«%?
*student clubs S‘Ma@nﬁr cluba

*volunteers Voluntee o<



Group Brainstorming & Discussion
Who you want to reach

*faculty Who (’éﬁ)\u t o
*students (eac
*researchers Yacald
*writers Student 5
*public ‘;fffmﬁ%
| e

ref librarians Pubh¢ .
*book clubs fo\‘ib:ngns

. (o
*potential users Pkerthal ygorc

*teachers eacher



Group Brainstorming & Discussion
Establish goals

Establish Geals

*increase usage 3

. . . N Cease- KJevye.
*increased registration Tncseased registeation
*increased awareness Tnccwased oworenes
everbatims Vec bodims

I I 1 | ‘ = pa mu-,av c
*registration for particular hegstaction S particolar e gouyy

user groups



Group Brainstorming & Discussion
Determine marketing & communication plans

*social media
*newsletter

*website

*QR codes

*PSAs (media)

esignage in library section
*handouts

*roving reference

*staff meetings
*integrate w/existing outreach
*Chamber of Commerce
* Appy Hour

i
|

Defermine marketing
+ Conmmunicatien p\ams

S Medio
Ee@c’b\e‘(\&“ ( AH:)Y HOU\(
me\os\’(ﬁ

QR codes

TSAs (media)
9((\7’\963& n \}))ra(y section
"'O"\o\ou\(g

RoWbey eeSccence

Lo ngoe "7:3)( st oudreach
qu:@:c o5 Commesce




Group Brainstorming & Discussion
Determine success (evaluate & assess)

Defermivne Success

eattendance (aka ewluate + 33sess)
*usage P\\:ﬂar\hr\oc

o oag,

anecdotal comments 808 £ 0o conmvent:
related reference inquiry (elated eScene jnque

!

*post surveys Pod sucveys



Sunyu < Unsplash <. Photo by Marko Blazevi¢ on Unsplash ¥ 3 Geran de Klerk -+ Unsplash

S Questions/Comments

‘Amy Coughenour Joanna Milner
a‘my.cbughenou:@state.or.l]s" hJ joannam@multcolib.org
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