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Pulse of the Room

Which level of library do you serve? 

Have you taught misinformation (“fake news”) lessons?

Where do your patrons get their news?



Public Library- Why We Started Talking About 
Fake News

-Community members asked us (confusion 
over fraudulent news stories and 
misinformation during 2016 elections)

-Fake news is here to stay and ramping up

-Digital information literacy is a necessary 
skill in 21st Century

-Librarians, educators and journalists all have  
roles to play in combating fake news

Photo credit: University Sunrise Rotary Club



Seattle Public Library’s Approach-
Research & Collaboration

- Read wide and deep into issue (with help 
from other libraries, news orgs).

- Create curriculum for 2 hour class.
- Promote widely, especially with existing 

media connections.
- Encourage and support staff to teach and 

assist in classes, adapt curriculum to 
needs of audience.



Seattle Public Library’s Approach- Partner with 
Local Orgs
MOHAI Community Conversation on 
Fake News 9-27-18

Partnerships with: 

- MOHAI
- King County TV

Outcomes:

- Follow up program w/ MOHAI
- Panelists & attendees are future 

potential partners



Seattle Public Library’s 
Approach- Roadshow

- There is an audience- find them.
- Appreciate hard questions, and 

ask the audience questions too.
- Build a network.
- It takes time and commitment.
- Don’t be afraid to put yourself out 

there.

http://www.youtube.com/watch?v=N-hnRvBTfec


MisInformation Day
● University of Washington iSchool.
● 200 High School Students- Franklin, 

Nathan Hale, Toledo.
● Lectures from interdisciplinary team + 

breakout sessions for fact-checking .
● Librarians and educators welcome to 

participate!
● Goal: 1,000 participants next year and 

be a model for other institutions.
● Learn more here

https://www.washington.edu/news/2019/03/18/information-school-to-welcome-high-school-students-march-19-for-misinfo-day-from-calling-bs-faculty-duo/


Role of the School Libraries & Teacher Librarians

● Provide emerging resources / frameworks to teachers, 
parents, et al.

● Develop & update curriculum.
● Deliver lessons & co-teach critical media literacy skills.
● Manage school wide efforts, scope and sequence, etc.
● Connect students and teachers to community resources.



Rapid Pace of Digital Information & Education

Challenges we face: 

● Lesson materials become quickly 
outdated.

● Social media platforms are evolving.
● Digital platforms are designed to be 

addictive and to elicit immediate 
responses.

● Public schools often block access to 
social media on school devices.

Overcoming obstacles:

● Many groups developing curriculum and 
are sharing resources.

● Skills need to be embedded throughout 
curricular areas / units.

● Students can develop metacognitive 
awareness.

● Students can provide examples and 
updates.



Stanford Ed. Group & Common Sense Media Studies

4 in 10 high schoolers were 
swayed by a powerful 
photograph even if the story was 
not from a reliable source

Evaluating Information: The Cornerstone of Civic Online 
Reasoning, Stanford Education Group 2016

8 in ten middle school 
students had trouble
distinguishing sponsored 
content from real news

Evaluating Information: The Cornerstone of Civic 
Online Reasoning, Stanford Education Group 2016

Only one in four children 
puts “a lot” of trust in 
the information they 
receive from news 
organizations

News & America’s Kids, Common Sense 
Media 2017

https://purl.stanford.edu/fv751yt5934
https://purl.stanford.edu/fv751yt5934
https://www.commonsensemedia.org/sites/default/files/uploads/research/2017_commonsense_newsandamericaskids.pdf


Created in Canva by Katie Nedved
Baker, Frank W. “March Is Media Literacy Month at PTL!” Peterborough Town Library, 23 Feb. 2017,   
peterboroughtownlibrary.org/medialiteracymonth/.



HS Student Data
Which of the following negative 
personal experiences are the 
result of your use of a device?

What kinds of resources or strategies 
would be helpful to you in solving 
device-related issues in your personal 
and academic life?



HS Staff Data
Which of the following negative 
personal experiences are the 
result of your use of a device?

What kinds of resources or strategies 
would be helpful to you in solving 
device-related issues in your personal 
and academic life?

New

Common 
Ground

New

Common 
Ground



Created in Canva by Katie Nedved
Related Article: Martin & Roberts. “Digital Native     Digital Literacy.” Principal, Jan/Feb 2015. 
http://www.ala.org/aasl/sites/ala.org.aasl/files/content/aaslissues/MartinRoberts_JF15.pdf

Social Media Literacy & Fake News

Children are frequently getting 
news and news headlines from 
their social-networking sites. 
Among children who use social 
media, 76 percent get news or 
news headlines from a social 
networking site.

News & America’s Kids, Common Sense Media 2017

https://www.commonsensemedia.org/sites/default/files/uploads/research/2017_commonsense_newsandamericaskids.pdf


Book Picks & Lessons 
Around the Room

Grades K-5
Twitter book study: 
#factVSfiction



Evaluation Frameworks
Beyond Fake News: 10 Types of  
Misleading News

Five Key Questions of Media 
Literacy

10 Questions for Fake News 
Detection

What’s in Your Social Media Feed?

Social media demands updated skills:

● Tracking down the original source
● Looking at an account’s activity for 

bias/perspective/purpose
● Evaluating replies/responses
● Determining photo or video 

manipulation

https://eavi.eu/wp-content/uploads/2017/07/beyond-fake-news_COLOUR_WEB.pdf
http://www.medialit.org/sites/default/files/14B_CCKQPoster+5essays.pdf
https://docs.google.com/viewer?a=v&pid=sites&srcid=bXNhZDcyLm9yZ3xsaWJyYXJ5fGd4OjFkNGE2YTY1YzI3ZjM3ZTM
https://drive.google.com/file/d/15Q3C27jBidopcw_uk8__pfDwkjTUwdha/view?usp=sharing


Social Media Evaluation

https://drive.google.com/file/d/1g15PaO0lELKeQNX20a2FdPOUmnBKSb2-/view?usp=sharing


Sponsored Content: Your Friends Love Us

Facebook ads embedded 
in news feed

Leveraging information 
about your social groups 
to influence you



Co-opting Social Movements

“The people behind the websites and 
the Facebook page also encouraged 
people to donate through various 
online fundraising platforms, 
including Donorbox.”

- Donie O’Sullivan, CNN

https://money.cnn.com/2018/04/09/technology/fake-black-lives-matter-facebook-page/index.html


Visual Literacy & Digital Manipulation

● Information is increasingly visual.
● Media outlets and manipulators use images to evoke reactions.
● Copyright and personal image violation is rampant.
● Seeing is still believing.



Profiting from Tragedy

Targeted advertising

Manipulation of 
images without 
permission



Reverse Image Search

● Google Chrome function
● Right click or long press on 

image to find similar images.
● Works differently on tablets, 

phones and computers.

Youngson, Nick. “Reverse.” Picpedia.org, http://www.picpedia.org/highway-
signs/r/reverse.html.



Algorithms, Filter Bubbles & the Echo Chamber

● Used to keep you engaged

● Articles/posts are ranked

● Facebook shifting algorithms

○ More content from friends

○ Less content from news 

agencies, companies, etc.
● Limits what we see to what we already 

believe

“International Data Encryption Algorithm Date Box.” 

Wikimedia Commons, 17 Aug 2007. 

https://commons.wikimedia.org/wiki/File:International_

Data_Encryption_Algorithm_InfoBox_Diagram.svg

At its best: 
● Shows us what we’re interested 

in
● Help sift out unwanted 

information

At its worst:
● Limits our news feeds
● Spreads misinformation
● Promotes stereotypes
● Increases fear and discord



Multiple Perspectives: Allsides.com



Deep Fakes & Image Ethics

● Human image synthesis with 
the use of AI

● Superimpose images onto 
other source images or 
videos

Image: geralt. Pixabay. https://pixabay.com/illustrations/robot-artificial-

intelligence-woman-507811/

https://pixabay.com/illustrations/robot-artificial-intelligence-woman-507811/


Deep Fakes & SBA Prep

Take a position: What guidelines/laws  do we need to protect people from 
deep fakes?

○ Should people be allowed to create deep fakes of themselves  to 
post to their Instagram or Snapchat?

○ Does your image belong to you after you post it to social media? 
○ Should social media sites censor images/videos that it suspects are 

deep fakes?
○ Should celebrities have the same rights over their images / films?



Deep Fakes for ES/MS

Carrie Fisher as Princess Leia

● Who owns the rights to your 
image?

● Should someone be able to make a 
film with you in it if you can’t give 
consent?

NY Times Article

https://www.nytimes.com/2018/07/27/movies/carrie-fisher-star-wars-film.html


Keeping up with the shifting landscape

@IEthics (Internet Ethics)

@MedEduLab (Univ Rhode Island)

@MediaLiteracyEd (NAMLE)

@MediaLitNow

@MediaSmarts (Canadian Media Lit)

@NewsLitProject / The Sift

https://twitter.com/IEthics
https://twitter.com/MedEduLab
https://twitter.com/MediaLiteracyEd
https://twitter.com/MediaLitNow
https://twitter.com/MediaSmarts
https://twitter.com/NewsLitProject
https://newslit.org/educators/sift/


News Literacy Project- The Sift

Photo Credit: From March 18th edition of “The Sift”



Classroom Resources

Calling Bull

Civic Online Reasoning

Common Sense Media

How to Choose Your News

NewsFeed Defenders
Simpson, Tom. “TRS-80 in the Classroom.” Flickr, 21 Dec 2016, 
https://www.flickr.com/photos/randar/31640756002. 

https://callingbull.org/
https://sheg.stanford.edu/civic-online-reasoning
https://www.commonsense.org/education/toolkit/news-and-media-literacy
https://ed.ted.com/lessons/how-to-choose-your-news-damon-brown
https://www.icivics.org/games/newsfeed-defenders


Fake News Generators Break Your Own News

Breaking News Generator

Linkbait Title Generator

Newspaper Generator

Newspaper Clipping Generator

Prank Your Friends Now

Presentation Magazine

Twitter Tweet Generator

https://drive.google.com/file/d/0BwA0fBto7ga1WGpPT0FWZXBuLWc/view?usp=sharing
http://www.classtools.net/breakingnews/
http://www.contentrow.com/tools/link-bait-title-generator
http://newspaper.jaguarpaw.co.uk
https://www.fodey.com/generators/newspaper/snippet.asp
http://www.react365.com/
https://www.presentationmagazine.com/editable-old-newspaper-template-4520.htm
http://simitator.com/generator/twitter/tweet


Analyzing our own filters

Internet Privacy: Filter Bubbles and the Deep 
Web: How to Burst Your Filter Bubble!

Filter Bubble Slideshow and Activity

Filter Bubble Library Guide

PolitEcho Chrome Extension

https://www.pexels.com/photo/bubble-soap-macro-51339/

http://guides.library.illinois.edu/c.php?g=348478&p=2347795
https://docs.google.com/presentation/d/e/2PACX-1vS8ex7PGYOxP-xxA6xR66rKWG-JN2sTqlu2taL7WUFc_QmmO0IDrDc_G4QI6OIoPbeVpkF7RYaC14IM/pub?start=false&loop=false&delayms=3000
https://docs.google.com/document/d/155St2zpkJav26Hp7wxe3tNWJ3b7svEd63beKokqwHIM/edit?usp=sharing
https://libguides.lmu.edu/fakenews/FilterBubble#s-lg-box-13125846
http://politecho.org/


Final Tip- Cultivate a Community that 
Cares about the Truth

Tip: Don’t curate 
everything! (Cue 

cringing librarian)

...I can’t lament my students’ 
inability to decipher fake news if I 
haven’t given them a chance to 
practice doing it.

~Will Colglazier Tip: Dive into 
databases and 
partnerships!

Tip: Practice “click 
restraint” by not settling on 

the first two results of a 
database or Google search 

(McGrew 2017)

Real Teaching in an Era of Fake News: http://bit.ly/2RFpJO9
The Challenge That’s Bigger Than Fake News: http://bit.ly/2EbDuSh

https://www.aft.org/ae/fall2017/colglazier
https://www.aft.org/ae/fall2017/mcgrew_ortega_breakstone_wineburg
http://bit.ly/2RFpJO9
http://bit.ly/2EbDuSh


Evaluating Media: A Never-ending Process

Which actions will you take first?

● Survey audience / patrons
● Forge potential partnerships
● Develop Critical Framework(s)
● Build curriculum
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